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An Analysis on the Purchase Satisfaction, Repurchase Intention and
Recommendation according Toothpaste Choice Standard

Ye-Seul Han, Ji-Eun Lee, Hak-Jin Moon, Soon-Ryun Lim and Young-Sik Cho'

Department of Dental Hygiene, Namseoul University, Cheonan 331-707, Korea

The purpose of this study was to understand the buying behavior characteristics of the customers, Also, it was intended to provide information to
provide companies marketing strategy. The criteria of purchasing toothpaste was to try to understand the impact on satisfaction, recommendation
and repurchase Intention, The study was surveyed 248 customers who re-buy the toothpaste in oral care products showroom at university dental
hospital, Statistical analysis was performed using PASW Statistics 18,0 and AMOS 18,0 at the 5% significance level, The results were as follows:
‘Flavor’, ‘Price’, ‘Brand’, ‘Function’, ‘Design’ of toothpaste and satisfaction showed a positive correlation, Satisfaction and repurchase intention,
Recommendation showed a positive correlation, Selection criteria that affect the satisfaction when customers buy toothpaste, ‘Function’ was the
greatest and others became the order of the ‘Brand’, ‘Flavor’, ‘Price’, Satisfaction affect the recommendation and repurchase Intention, If
customers are satisfied with the toothpaste products, showed the Repurchase Intention, have shown opinion that is willing to recommend this
product to others, Therefore, dentistry and manufacturers of toothpaste must share a lot of information about toothpaste with customers, Also,
information, function, flavor of toothpaste as well as other oral care product, It will be a needed the continuing research and development,
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Table 1. General Characteristics
Characteristic Classification n (%)
Total 248 (100.0)
Gender Male 106 (42.7)
Female 142 (57.3)
Age (y) <19 13 (5.2)
20~29 61 (24.6)
30~39 85 (34.3)
40~49 55 (22.2)
=50 34 (13.7)
Job Employee 58 (23.4)
House wife 57 (23.0)
Professional 65 (26.2)
Self-employed 36 (14.5)
Student 28 (11.3)
Etc. 4 (1.6)
Education High school graduate 36 (14.5)
University student 19 (7.7)
University graduate 193 (77.8)
1 month income <200 65 (26.2)
200~ 300 87 (35.1)
300~400 63 (25.4)

=400 23 (13.3)
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Flavor Price Brand Function Design Satisfaction Recommendation Repurchase intention
Flavor 1
Price 0.275%* 1
Brand 0.484** (.188** 1
Function 0.490%* 0.278** (0.585** 1
Design 0.322%* 0.132*  0.406** 0.286** 1
Satisfaction 0.526** 0.316%* 0.602** 0.629** 0.304** 1
Recommendation 0.496**  0.290** 0.641** 0.618** 0.345%*  (0.789** 1
Repurchase intention 0.509**  0.265** 0.653** 0.624** 0.265** 0.792%** 0.832%* 1

*p<0.05, **p<0.01.
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Fig. 1. Path diagram for final model.
x%=150.725, df=11, p< 0.001. GFI=
. 0.866, AGFI=0.562, RMR=0.045,
Design RMSEA=0.227, NFI=0.861. IFI=0.870,
TLI=0.664, CFI=0.0868
Table 3. Path Model Results
Paths Estimate SE Standardized estimate CR
Flavor —  Satisfaction 0.190 0.055 0.186 3.469%**
Price - 0.082 0.033 0.116 2.510%
Brand - 0.229 0.046 0.289 4.934%%%
Function - 0.330 0.057 0.332 5.775%%*
Design - 0.014 0.039 0.017 0.351
Satisfaction —  Recommendation 0.920 0.046 0.789 20.149%**
Satisfaction —  Repurchase intention 0.859 0.042 0.792 20.385%**
*p<0.05, ***p<0.001.
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