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Upcycling Awareness Research Fashion Clothing Goods for Korean
University Students

Se-Lin Choi, Eun-Hee Choi, and Wol-Hee Do’

Dept. of Clothing and Textiles/Research Institute of Human Ecology, Chonnam National University; Gwangju, Korea

Abstract : This study investigated the perception of upcycling for sensitive university students in regards to fashion
trends. It was conducted through questionnaires delivered to male and female college students who majored in clothing
related subjects from June 2012 to June 2013 in Gwangju. The contents for this research are general details, seriousness
of environmental resources, awareness of upcycle, and purchasing intention for upcycling products. Most of the respon-
dents said that recycling of resources is absolutely necessary due to the impact of environmental pollution and the con-
sumption of resources. On the contrary, the experience of the respondents which purchased recycling products was low.
The awareness of also was low, upcycling, internal upcycling brands and internal consumption groups, however, the deci-
sions for subsequent purchases were positive. The reasons for the unsatisfactory of upcycling of products were due to
quality and price. The reaction for many upcycle goods had the best question response rate in daily supplies part; sub-
sequently, this study suggested 3 items, apparel products, fashion accessories, and daily supplies. In addition, a group
which contains people who expend more for clothing had a lower awareness of upcycle and purchasing intention than
other groups that contained some people who expend less. The results of the study can be used in data that recognize
the necessary of upcycle education for university students, and develop educational programs. It can also encourage the

purchase of upcycle products that reduce the consumption of resources.
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Se A Akdo] 5 WAl Sk QUTH(“SPA Fashion & Up-
C)’Cllng” 2012). L 5 HEAE AES deEg o 71A] §

= 29o8 AFWH ke LrkEsh ALg Wl ?34012
BAstE L, 187 vARAE Avksle
AR 2 BFo] Frkke 7hedl SAtelEH A Bl
=) F5 9 °‘E‘r(“SPA Fashion & Up-Cycling”, 2012).
ol HYT 9 oRE g Jalo|ZY, Hr|E 2 I
LES 883 Yalo|SH, ;La_,_ Z|2eldE AAL olEA
Al 22 %WOIEE o] tlket ARz HAle] 71x Ho A
Hol AP glom, tFet AFe] A&7FsdS st
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ANekg 3o AAHow FHofslar it
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3to] T3S WUTH“Upcycling & Redesign”, 2013). 3, o
SvEHo}2](ECO PARTY MEARRY), Eix]J_j_\L(ToucMgood),
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<7F2E(Michael Braungart)®] ¥&AA QA g@o=
(Cradle to Cradleyell <J3ll 7ldo] BE=ATHChoi & Do,
2012; “Upcycling”, 2012). ‘Cradle to Cradle(C2C)'= A|&<]
U A8E A3 3 7)5k] “F-E(Gravely 22 s sle
Zo] ozt AEAYE 915+ ‘L (Cradle)> 2 =HEeA= 7d
gi(Park 2010; Choi & Do, 2012), #l7]&°u} &R

AFS Y e F4 e 4 52 /HE ¥kl 34, &
ZHW?L o TARIE Y8l B} 71X #2 AFOE BAY]
£ 7 A28 WhHeltHChoi & Do, 2012; Son, 2011).
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Variable

Item

General data

Environmental resources

Gender, Marriage, Age, Education background, Occupation, Input, Clothing expense

Pollution, Consumption of resources, Impact of waste, Resources recycle, Experience in the use of
recycle apparel goods, Satisfaction of recycle goods, The reason of unsatisfaction about recycle goods

Awareness, Purchasing experience, Intention about purchasing, Factor for purchasing, Factor for non-

Awareness of up-cycle

protection of environment

Purchasing intention of upcycling goods

purchasing, Internal apparel upcycling brands to know, Internal consumer groups to know, The greatest
effect environmental business, The degree of government's effort for environment, Leading group for

Apparel products, Fashion accessories, Daily supplies
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Table 2. Opinion about recycling necessity and experience of using
recycling products

unit; n(%)
N =208
Items
Yes No
The need for recycling 204(98.1) 4(1.9)
Experience with recycled apparel products  83(39.9)  125(60.1)

Table 3. The satisfaction of using recycling products

Category N(%)

Very good 4(4.8)
Good 33(39.8)
Usually 38 45.8)
Unwell 7(8.4)
Very poorly 1(1.2)
Total 83(100.0)
Mean(S.D.) 2.61(0.76)
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Fig. 1. Comparison of opinion about a degree of environmental pollution, consumption of resources and effect of waste(%o).
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Table 4. The reasons of unsatisfaction on using recycling products

Table 7. Internal upcycling brands and consumer groups to know

unit; n(%) unit; n(%)
Items N=283 Items N=208
Unsatisfactory quality 31(37.3) Eco party mearry 55(26.4)
Unsatisfactory products information 13(15.7) Reblank 8(3.8)
Unsatisfactory price 10(12.0) Save earth market 14(6.7)
Others 7(8.4) Internal Orgdot 40(19.2)
No answer 22(26.5) upcycling Rainbow step 24(11.5)
brand to Say design 25(12.0)
Table 5. Upcycling awareness unit; n(%) know Slow by ssamzie 33(15.9)
Ttems N =208 Crop 14(6.7)
Awareness of the word Knowing 83(39.9) Touch4good 16(7.7)
“Upcycling” Unknowing 125(60.1) Isae 26(12.5)
Experience with upcycled Yes 18(8.7) Korean Federation of Housewves 6(2.9)
apparel products No 190(91.3) Clubs
Intention of upcycling apparel Yes 134(64.4) Greftn Consumf:r Network in Korea 64(30.8)
purchasing No 74(35.6) Natl.OI'lal Councq O.f the Young Men's
Christian Associations of Korea 55(26.4)
Internal undefined
Table 6. Factors of purchasing or non-purchasing about upcycled nierna . .
apparel products unit; n(%) consumer Korea Consumer Affairs Institute 123(59.1)
- - groups to Consumers Union in Korea 143(68.8)
Purchasing factor Non-purchasing factor Kn
Items ow Korean Federation for Environmental
N =202 N =180 M 34(16.3)
ovement
Intention of design >0(24.8) 211y National Council of Homemakers’ 105(50.5
Design 7738.1) 20(11.1) Classes (50.5)
Quality and discoloration 22(10.9) 66(36.7) The Korean Women's Association 60(28.8)
Price 17(8.4) 40(22.2) Consumers Korea 12(5.8)
Brand 3(1.5) 7(3.9)
Others 33(16.3) 45(25.0) Table 8. Mean of internal upcycling brands and consumer grou;?s to
know unit; n
Items Mean
bt Sgste] dSIES] HAlelEY 8o A= E o) The number of upcycling brands 1.22
A vls) o] Y FAIE Tl FFHO0=E Fo] The number of consumer groups 2.87
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Table 9. The effective system among environmental projects in force
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Table 11. Intention for purchasing upcycling apparel products, fashion

unit; n(%) accessories and daily supplies
Items N =208 Items N =208(%)
Volume-rate garbage disposal system 102(49.0) T-shirt made of textile waste 60(28.8)
Promotio‘n and advertisement for environmental 34(16.3) T-shirt made of old clothes 61(29.3)
preservation Jacket, shirt and pants made of inventory ~ 131(63.0)
Extended producer responsibility 22(10.6) ngzr:ti Sportswear made of plastic bottle waste ~ 46(22.1)
Promotion of purchasing environment-friendly products 20(9.6) Rain coat and jumper made of parachute 10148.6)
Carbon bank 15(7.2) waste ’
Green card 6(2.9) Shirt made of banners 38(18.3)
Others 9(4.3) Necktie made of cassette tapes 29(13.9)
Bag made of firefighting hose 49(23.6)
Table 10. A leading party for environment preservation unit; n(%) Hat made of coffee sacks 60(28.8)
Items N =208 Slacks made of tag end thread 125(60.1)
Government 92(44.2) Doll made of old clothes 102(49.0)
Enterprises 44(21.2) Cushion made of seat belt 49(23.6)
Individual consumers 41(19.7) Bag made of banners 55(26.4)
Consumer groups 28(13.5) Fashion Bag and wallet made of old leather of 130(62.5)
Others 3(1.4) accessories 502
}l;l;%i,cez;r:;f, bracelet and belt made of 34(16.3)
‘:’:‘(16 3%), A A g AEE A= 2278(10.6%), F1ek Bag pack made of wrapper for candy 24(115)
7 AE ) 220 2008 (9.6%) T 230 159 (7.2%), ‘2¥ and drink pack '
7=’ 6" (2.9%) o2 YERT Wallet made of coffee sack 44(21.2)
Table 103} Zro] ARTE Frgoksle WA2E 929 Bag and.cushion made of old leather of 46(22.1)
(44. 2%),] 1:]——[—,] ODLZ}7} 47<.] = A 6‘—5—]' . \:]’——_E ‘7] gymnastic apparatus
QA o] 44 (21.2%)0] SHBIY = H]ES AR|EA Redesign bag made of outmoded suit ~ 124(59.6)
th 2 O 0@ 2m|R) AR 419 (19.7%), AH)R; T Table made of crutches and traveling 69(332)
287 (13.5%)9] SHES BYTh bags
YAeIFY SARAE, N, JREF e ol oI crnmde of €D wse T
£ Table 117} 22}, wrapper : 58(27.9)
SFAZANE AL 2FE ol8e A, M=, H]-Z] 5l Bookcase made of wood wastes 102(49.0)
1318(63.0%)02 7F #& HEs vreRlem, Hehte Lamp made of cocktail decorative
ol g3t QIIFE, Hy 50 1014 (48.6%) -2 Tl 2]gko] Daily umbrella 110(52.9)
U= AFAIEY 2912 G 2 they 202 RS o] supplies Speaker made of waste paper 73(35.1)
|3 BIM=7F 61%(29.3%), HLDE o83 =7} 608 Card holder made of computer circuit 64(308)
(28.8%), ¥ HEWS o83 L5E0] 46 (22.1%), ‘A5t board '
S o] &3 =7} 38%(18.3%)2] SHES Hth Pencil made of plastic disposable cups  98(47.1)
PARERE Avke] 71EE o4k sk X7k 1309 Note made of waste tire 75(36.1)
(62.5%)0.2 7P =& HIeE Hjow teog xEg 4 Pencil made of newspaper 117(56.3)
2 k= kb 125%(60.1%), “Fralo] At Y-S A TRl e Coaster of textile waste 73(35.1)

7HE 1249(59.6%)% =A] YERHTE ©] oe RS o]
gk 13’ 1027 (49.0%), “ATAFE THE B2 609 (28.8%),
‘Fuke o] 231 7k 55”4(26 4%), ¢ AT AZ 083 7}
W, AsAt PAHES A8 FA 22t 49%(23.6%), Al
27179 # 71EE o83t 7hE, F4 5 46 (22.1%), A
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Table 12. Mean of purchasing apperal products, fashion accessories and

daily supplies unit; n
Items Mean
The number of apparel products 2.1
The number of fashion accessories 4.1
The number of daily supplies 43
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Table 13. Upcycling brand awareness and intention to purchase according to clothing expense

under 100 thousand (n = 80)

over 100 thousand (n=128)

Items t-test
Mean S.D. Mean S.D.
The number of brands to know 1.41 1.704 1.09 1.444 1.444
The number of consumer groups to know 333 1.385 2.58 1.440 3.693***
The number of apparel products to purchase 2.39 1.480 1.87 1.455 2.493*
The number of fashion accessories to purchase 4.64 2.729 3.80 2.597 2.227*
The number of daily supplies to purchase 4.96 2.679 3.80 2.738 2.992%*

¥p<.05, ¥*p<01, ***p<001
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