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A study to Find Factors of the Box Office Record in Korean
Popular Music : by Control Effects of Management Companies
and Distribution Companies

Kim, Yang Sug*
Lee, Sang Houck™

Abstract

The purpose of this study is to find the factors of the box office record in Korean popular music. For this purpose, 1.239 musics
were selected in the Gaon digital weekly album chart from second week July 2013 to first week July 2014. The result can be
summarized as follows: First, entertainment of music company, distribution of music company, singer, OST(Original Sound Track),
television show, SNS and high ranking in the first week of its release are the factors of the box office record in Korean popular music.

Second, entertainment of a large number of music production company is more effective than the others, but there is no difference in
the case of distribution music company. Third, musics of singers who have large number of music ranked Gaon digital chart and
appearance of television show program are effective in the box office record in Korean popular music. Fourth, SNS are great factors to

promote Korean popular music. Fifth, it is important to rank high position in the first week of its release.

Keywords: Korean Popular Music, Factors of the Box Office Record, SNS, Effect of Control
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